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Bupa is a leading healthcare organisation in 
Australia, providing health cover to more than 
three million Australians.  

We also provide health phone coaching through Bupa Health 
Dialog; corporate wellness services through Peak Management; 
eye care through Blink Optical; and leading aged care facilities 
and services through Bupa Aged Care.

We recognise the vital role that GPs play at the frontline of 
healthcare and as both a gateway and guide for their patients 
to the rest of the healthcare system. Bupa is proud to have 
been the Principal Partner of the Australian General Practice 
Network National Forum since 2007.

Visit bupa.com.au
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In the world of Medicare Locals, 
discussion is often around 
‘collaboration’ and while the word is 
easily understood, practical examples 
explain a whole lot more. 

At our new Medicare Local in the Hunter 
a chronic pain project between GP 
Access (now the Hunter Medicare Local) 
and the Hunter Integrated Pain Services 
(HIPS) at the John Hunter Hospital 
and funded by the National Prescribing 
Service (NPS) is a perfect example of a 
collaborative effort achieving good things 
for primary health care. 

One of the first outcomes of this 
project was the development of a short 
educational video Understanding pain 
and what to do about it in less than 
five minutes.

The video was seen as particularly 
important because it allowed 
communication of the pain message in 
a clear and concise format and one that 
is familiar to patients. 

In addition, a short educational video 
provided busy clinicians with a tool that 
can be used during patient consultations.

But what’s a video without social media 
and this is where the collaboration really 
‘kicks in’. 

Health promotion is another key task 
which has been assigned to Medical 
Locals and this project allowed us to 
gauge the effectiveness of social media 
as a tool to promote health literacy.

The video was released on YouTube 
because both parties were keen for the 
information to be shared. 

This has allowed the resource to 
be highly accessible and we’re now 
reaching a much broader audience and 
community sector. 

As they say in the world of social media, 
“content is king”.

To find out whether it is useful to 
you please view it on YouTube 
at http://www.youtube.com/
watch?v=4b8oB757DKc

Collaboration not so ‘painful’
Scott White, Communications Manager, GP Access

Images from GP Access and the Hunter Integrated Pain Services video 
Understanding pain and what to do about it in less than five minutes.



16 NETWORK CONNECT MAGAZINE

Contact us
Editorial

AGPN Network Connect editor, Karen Warner kwarner@agpn.com.au (02) 6228 0819

Advertising

AGPN Marketing and Events Manager, Trisha Wong twong@agpn.com.au (02) 6228 0835

Z0
0 

45
93

9

25 National Circuit Forrest ACT 2603  |  PO Box 4308 Manuka ACT 2603
T 02 6228 0800  |  F 02 6228 0899  |  www.agpn.com.au  |  ABN 95 082 812 146

Delivering local health solutions through general practice
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